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First Things First
Rules of Yearbook Marketing

Have designated marketing campaigns with memorable order-by deadline dates.

Enforce a final deadline to guarantee a book – NO EXTENSIONS.

Market in a variety of ways – postcards, email, posters, displays.

Every marketing piece should cover what, when, where, how and cost.

HAVE FUN!



Memorable Sales Deadlines

Memorable deadlines are key to sales success. 
PLUS, deadlines give you accurate numbers               

for your budget planning.
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First Things First

Homecoming Game  //  Order Now, Get Free Icons

Halloween  //  Last Change 
for the Lowest Price of the Year

Sales Week Possibilities Include…



First Things First

Homecoming Game  //  Order Now, Get Free Icons

Halloween  //  Last Chance for the Lowest Price of the Year

Pre-Thanksgiving  //  Payment Plan if Ordered 
Online through JostensYearbooks.com

Sales Week Possibilities Include…



First Things First

Pre-Thanksgiving //  Payment Plan if Ordered Online through Jostens Yearbooks.com

January 29  //  Last Chance     
To Guarantee You’ll Get a Book

Homecoming Game  //  Order Now, Get Free Icons

Halloween  //  Last Chance for the Lowest Price of the Year

Sales Week Possibilities Include…
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Winter Break Plus the Week Before and the Week After

Thanksgiving Week

October 3 - 7
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Do Not Run a Campaign on These Dates

Dates of National Campaigns  
if Using CMP To Help Sell the Book

Homecoming Game  //  Order and Get Free Icons

Thanksgiving //  Payment Plan if Ordered Online through Jostens Yearbooks.com

October 3 - 7

December 5 - 9

March 6 - 10



Memorable Sales Deadlines

Rules are great, but we need  
to create a road map to make it all happen. 

Let’s make marketing fun!
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Weave marketing  

and theme together

Cater to your audienceEngage your audience 
all year long

They Will Buy It Year After Year
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Choose a theme 
you all support

Make a plan:  
Weave marketing  
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Engage       
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all year long

They Will Buy It Year After Year



Weave Marketing and Theme Together

When marketing campaigns stem                             
from a strong yearbook theme,                             

creative magic happens.



Yearbook Cover

Heritage High School [TX]

So you can 
get an  idea 
of the look:
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Yearbook Cover

Heritage High School [TX]

Yearbook Spreads

Opening Page Closing Page  Division Spread



Yearbook Cover

Heritage High School [TX]

Postcards to Parents, Website Banner, Social Media Posts



Heritage High School [TX]

Creative Inspiration Strikes! 12 Weeks of Yearbook

Dates  12 Weeks of Yearbook Give Aways Cost
11/13 2 $10.00 Chick-Fil-A Gift Cards $20.00

11/20 1 Target Gift Card "Buy for your family" $30.00

11/27 Black Friday Sale $10.00 Off $0.00

12/4 1 Stonebriar Gift Card "Buy for your friends" $25.00

12/11 2 Movie "Peak Time" Tickets, plus a little extra for concession $26.00

12/18 2 Ice Skating Tickets and Skate Rental $26.00

12/25 Heritage Blanket $29.00

1/1 2 $10.00 Chipotle Gift Cards $20.00

1/8 Suit Your Niche: 1 $20 to Sephora; 1 $20 Barnes and Noble; 1 $20 Game Stop $60.00

1/15 Heritage Scarf for one winner, Heritage Ball Cap for one winner $34.00

1/22 Free Yearbook $60.00

1/29 Free Yearbook $60.00

$390.00
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Yearbook Cover

Heritage High School [TX]

How 
 To 

Order

Deadline 
Emphasized

Use a Variety of Marketing Techniques, Displays



Heritage High School [TX]

Yearbook Cover

Use a Variety of Marketing Techniques, Displays



Heritage High School [TX]

floor posters generate interest 



Grand Blanc High School [MI]

Yearbook Cover

Use a Variety of Marketing Techniques, Displays



Heritage High School [TX]

Yearbook Mascot

Use a Variety of Marketing Techniques, Displays



Cater To Your Audience

Think about your content:                                        
What does your audience want to see?                  

Does your book cover them and their interests? 
Pledge to give them the product they want –                

a product that is worth the price they pay for it. 



Targeting Buyers

Southwest Career and Technical Academy [NV]



Overwhelmed? 

Jostens can help – we are happy to 

Provide posters 

Mail postcards 

Email parents



Marketing Options

NOTES SENT HOME 
• Labor Intensive 
• Reaches parents 
• Not reliably read

In almost every case, the parent pays for the yearbook.
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Marketing Options

NOTES SENT HOME 
• Labor Intensive 
• Reaches parents 
• Not reliably read

POSTERS 
• Connects with students 
• Creates awareness in 

the school

POSTCARDS 
• Easy 
• Quite effective 
• Reaches parents and 

students

In almost every case, the parent pays for the yearbook.

EMAILS 
• Easy 
• Inexpensive 
• Reaches parents 
• Effective 



Parents rank email #1 as the 
preferred method of contact* 
*Source: 2014 Jostens survey 
e

Benefits of Email Marketing

3 of 4 parents see email                
as an effective way to learn    
about the yearbook.* 
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Benefits of Email Marketing
IT’S PREFERRED

Jostens uses safe practices to manage 
campaign and your data. 

e

Yearbook sales double   
with an email campaign. 
*Source: 2014 Jostens survey of Jostens customers 
e

Parents can opt out of promotional emails. 

e0

Less time spent on marketing 
logistics = more time spent          
on student learning. 

e

IT’S SAFE

IT WORKS

Parents rank email #1                                 
as the preferred method of contact* 
*Source: 2014 Jostens survey 

e

3 of 4 parents see email as an effective way 
to learn about the yearbook.* 

e



The Distribution Event

A strong distribution increases yearbook sales and 
celebrates the entire school 

Good for Everyone



Yearbook Cover

Southwest Career and Technical Academy [NV]

Distribution Event Marketing Wall



Southwest Career and Technical Academy [NV]

Key Information about the Event // Date, Time, Cost, etc.

Yearbook Cover

Distribution Event Marketing Wall



Distribution Event



Excuses, excuses, excuses



The yearbook is too expensive.
Excuse



The yearbook is too expensive.

Usually, the student is speaking for the 
parent.  
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Excuse

Reason

The yearbook is too expensive.

Usually, the student is speaking for the parent. 
Thinks the parent will say no. 

Wants to use money for something else.
Solution

Email, call or meet mom and dad. 
Have an open house. 

Advertise at school drop-off area.



I’m never in it.
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If the student is a junior and                   
has only been in the book as a portrait, 

why would they want to buy it?



Excuse

Reason

I’m never in it.

If the student is a junior and has only been in the book as 
a portrait, why would they want to buy it?

Solution

Guarantee  
that they will be in it three times. 

Use the coverage report.
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My family cannot afford it.
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Money should go for food, clothing and 
housing WAY before a yearbook.



Excuse

Reason

My family cannot afford it.

Money should go for food, clothing and housing WAY 
before a yearbook.

Solution

Ask faculty to sponsor a student. See if 
the school can provide scholarships for 

the book. Set up a payment plan.
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I’ll buy it my senior year.

Seniors are often covered  
more than other classes.



Excuse

Reason

I’ll buy it my senior year.

Seniors are often covered more than other classes.

Solution

Provide equal coverage of all grades. 
Use the Coverage Report in YBA.



Excuse

I don’t need a book. I have social media.
Excuse



I don’t need a book. I have social media.

Students don’t realize  
that social media comes and goes:         

AOL, MySpace, Friendster, etc.

Excuse

Reason



I don’t need a book. I have social media.

Students don’t realize that social media comes and goes: 
AOL, MySpace, Friendster, etc.

Explain that a book will always exist. 
Photos in a yearbook are candid             

and tell a story, unlike selfies.

Excuse

Reason

Solution



I’ll buy one later.
Excuse



I’ll buy one later.

The student or parent thinks they can buy 
any time without repercussion.

Excuse

Reason



I’ll buy one later.

The student or parent thinks they can buy any time 
without repercussion.

Create a sense of panic. Push sales early 
in the school year. Count down the days 

left for the lowest price.

Excuse

Reason

Solution



It’s not a priority in my culture.
Excuse



It’s not a priority in my culture.

Important cultural events or clubs aren’t 
covered OR parents are unaware of it.

Excuse

Reason



It’s not a priority in my culture.

Important cultural events or clubs aren’t covered OR 
parents are unaware of it.

Cover meaningful events like 
quinceaneras or debuts. Email and post 

spreads so community sees them.

Excuse

Reason

Solution



I’ll share with my brother/sister.
Excuse



I’ll share with my brother/sister.

Not thinking through how  
that would really work.

Excuse

Reason



I’ll share with my brother/sister.

Not thinking through how that would really work.

Discussion: whose friends get to sign 
the book? When you move out,  

who gets to keep it? 

Excuse

Reason

Solution



SOCIAL MEDIA



Engage your Audience All Year Long

Use social media to show students in your school  
just how awesome the yearbook will be.



Sunday Monday Tuesday Wednesday Thursday Friday Saturday
1 2  

FACEBOOK 
Post early-bird 
promotion.

3 4 
TWITTER 
Cover teaser

5 6 
FACEBOOK 
Homecoming 
Dance Survey

7

8 9 
TWITTER 
Caption Contest 
for Pep Rally 
photo

10 11 
FACEBOOKKi
ck off “Like Us to 
Win” contest

12 13 
TWITTER 
Post ReplayIt 
Meme from 
Jostens

14

15 16 17 
FACEBOOK 
Post cross-
country state 
finals photo 
album

18 19 
TWITTER 
Questionnaire – 
Who is your 
favorite teacher 
this semester? 

20 21

22 23 24 25 26 27 28
29 30

Create a Social Media Calendar



SOUTHWEST CAREER AND TECHNICAL ACADEMY [NV] 

// GRAND BLANC HIGH SCHOOL [MI] 

The Echo



Create a Social Media Calendar
Use Facebook or Google for Polls and Surveys…



Engage Your Audience
…Then Use the Results in your Book

Grand Blanc High School [MI]



Engage Your Audience

Grand Blanc High School [MI]

…Then Use the Results in your Book



Engage your Audience

Grand Blanc High School [MI]

Use Hallway Space for Polls and Surveys



Engage your Audience

Grand Blanc High School [MI]

Use Hallway Space for Polls and Surveys





GRAND BLANC HIGH SCHOOL [MI]
TIMELINE

THEME RELATED COVERAGE



Engage your Audience

Grand Blanc High School [MI]

Use Social Media AND Hallway Space



Engage your Audience

Grand Blanc High School [MI]

Use Social Media AND Hallway Space



Engage Your Audience
Create Personalized Letters

Grand Blanc High School [MI]



Engage your Audience
Tell Them They’re in the Book



Engage your Audience
Show and Tell People What You’re Working on

Grand Blanc High School [MI]



Engage your Audience

Grand Blanc High School [MI]

Show and Tell People What You’re Working on



Have Some Fun

‣ If anyone hasn’t seen yet, 
Kanye got his supplements.



Scheduled memes to release on social media



Let your coverage reflect and teach 
your school culture







Staffer of  
the day



Editor 
Naming Day



Increase Coverage outside of the Book





Gratitude 
for our 
students 





Promote Yearbook Best Practice



‣ Promote what yearbook is doing differently this year to make a product worth 
investing in



‣What new 
coverage will 
you feature 
this year?







‣What goals 
have you set 
for your staff 
that will 
benefit the 
students this 
year?



‣ Show students your best skills  
- skills that your staff is proud of  
- skills that benefit yearbook content







SOUTHWEST CAREER AND TECHNICAL ACADEMY [NV] 

// HOLMES MIDDLE SCHOOL [NV] 

The Aviary









SOUTHWEST CAREER AND TECHNICAL ACADEMY [NV] 

// WHITNEY HIGH SCHOOL [CA] 

Details



Snapchat Geofilters



https://vimeo.com/156506463

https://vimeo.com/156506463

